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SUMMARY OF THE DECISION

On the 27th of June 2013, the Commission for the Protection of Competition (hereinafter the «Commission») received on behalf of the Marinopoulos Holding (Cyprus) Ltd (hereinafter the «Marinopoulos Holding») and Marinopoulos Brothers Cyprus Ltd (hereinafter the «Marinopoulos Brothers») a notification of a proposed concentration. The notification was filed according to Section 13 of the Control of Concentrations between Enterprises Law (Number 22(I)/99), and it concerned an agreement for the acquisition of 18% of the share capital of Marinopoulos Coffee Company Cyprus Ltd (hereinafter the «Marinopoulos Coffee») owned by Starbucks Coffee International Inc. (hereinafter the «Starbucks Coffee»). The notified acquisition will be accomplished through the subsidiary of Marinopoulos Holding, the Marinopoulos Brothers.
Marinopoulos Holding (Cyprus) Ltd is registered in accordance with the provisions of the laws of the Cyprus Republic. Marinopoulos Holding is the ultimate parent company of the Marinopoulos Group of Companies and controls through the acquisition of shares or through agreements, directly or indirectly a number of companies within the Cyprus Republic and abroad. 

Marinopoulos Coffee Company Ltd is registered in accordance with the provisions of the laws of the Cyprus Republic and its shareholders are Μarinopoulos Βrothers holding 82% of the share capital and Starbucks Coffee holding 18% of the share capital. The Marinopoulos Coffee is active in the Cyprus Republic in the management of coffee shops, sale and distribution of coffee and beverages and other products under the brand name Starbucks.

The Marinopoulos Group is active in the management of supermarkets, shops, warehouses, coffee-bakeries import and distribution of food products, clothing, shoes, cosmetics, household items, electric appliances. 

The Commission, taking into account the facts and events concerning this concentration concluded that this transaction constitutes a concentration within the meaning of section 4 (1) (b) of the Law, since it results in the change of control of the enterprise, from joint to sole control as Μarinopoulos Βrothers which owns 82% of Marinopoulos Coffee share capital will acquire the rest of the share capital as well as all the rights from Starbucks Coffee.
Furthermore, based on the information contained in the notification, the Commission decided that the proposed concentration fell within the meaning of section 3(2) (a) of the Law, since both undertakings’s annual aggregate turnover exceeded 3.417.203 euro and at least 3.417.203 euro of the annual aggregate turnover of both undertakings combined related to the supply of goods/services within the Republic of Cyprus.  
The Commission decided that in this case the relevant product/services market to be the management and exploitation of coffee-bakery shops bearing in mind that the Starbucks chain shops even though Starbucks’ basic products are coffees and a variety of beverages, it also offers confectionery products, snacks and sandwiches and thus compete with the traditional coffee shops and other coffee-bakery shops. The Commission considered that further segmentation of the market was not necessary since the transaction does not give rise to any affected market, even under the narrowest possible market definition. 
Regarding the geographic market for the relevant product/service market, the Commission considered that in this case, the geographic market can be segmented locally according to the location of Marinopoulos Coffee’s shops taking into account the interchangeability from the demand side, but also nationally taking into account the interchangeability from the supply side of Marinopoulos Coffee towards its chain shops because Marinopoulos Coffee is present under the brand Starbucks in all the big cities of Cyprus.
Concluding, the Commission decided that the definition of the geographic market for the relevant product/services market is the region controlled by the Republic of Cyprus, as the target company sells its products and / or providing services to chain shops under sufficiently homogeneous conditions of competition with other coffee-bakeries companies and also that further segmentation of the geographic market does not change the results of the evaluation of the impact of the merger on competition.
The Commission considers that there is no affected market, since the transaction results only in the change of control of Marinopoulos Coffee from joint control to sole control.

The Commission, in light of the factual and legal circumstances, applying the relevant provisions of the Law and taking into consideration the report of the Service, unanimously decided that this concentration does not create or strengthen a dominant position as there is no affected market and therefore the concentration does not raise serious doubts as to its compatibility with the competitive market.
Therefore, the Commission, acting in accordance with section 18 of the Law, unanimously decided not to oppose to the notified concentration and to declare it as being compatible with the requirements of the competitive market.
Loukia Christodoulou


Chairperson of the Commission for the Protection of Competition
